
New 
Design, 
New 
Format
By Gloria Hildebrandt

This issue of the Orchard House 
Communications newsletter has 
a new look, created by guest 
designer Branimir Zlamalik of 
gb.com unlimited in Oakville. You 
may remember Branimir’s work on 
some creative pieces he and I have 
worked on: the 2003 booklet North 
Castle Keep and last year’s foldout 
Seduced By An Angel. You can read 
more about this last project in a 
separate article.
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An Interview with 
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Over the years, Branimir and I have col-

laborated on a number of projects. To 

mention just two: he designed my Web 

site (http://www.ohouse.ca) and I 

wrote an introduction to his portfolio of 

spectacular images called Eve of Revela-

tion, which you can see at his site (http:

//www.gbcom.ca). It seemed a natural 

next step to join our talents in this newslet-

ter. I think you’ll agree that the new design 

is striking. This is what a graphic designer 

of Branimir’s talent can do for you.

The new format, a PDF or Portable 

Document Format, offers readers like 

you some benefits: you receive it swiftly, 

you can read it conveniently onscreen, 

you can forward it easily, you can save it 

and print it, and you can quickly reply 

to us. You might have comments on the 

content, you may prefer to receive it in 

hard copy, or you may even wish to stop 

receiving it. Just reply and let us know!

If you decide to create an electronic 
newsletter or e-zine, there are other 
advantages for you. The cost of printing 
and mailing are eliminated or, if you 
continue to print some hard copies, at 
least greatly reduced. You can splash 
out in full colour and include photo-
graphs at no extra cost. Just be careful 
not to let it become garish. Just because 

you can do something, doesn’t mean you 

should!  Click to continue

Branimir Zlamalik defines newsletter 

design as the process of transforming 

plain text into a publication that will 

be visible, appealing, readable and 

understandable. “This sequence is not 

random,” he explains. “Visibility makes a 

newsletter appealing, and appeal makes 

it readable, which leads to understanding 

the message.”

His secret for good design is to 
know the readers, structure the infor-
mation well, make the design clean, 
and never use more if you can achieve 
results with less.

Electronic vs. Print
Branimir sees important differences 

between electronic and print newslet-

ters. “The cost of an electronic version 

stops when it is saved in final form and 

converted for electronic distribution,” he 

says. “When you press the button, it is at its 

destination.”

In print newsletters, the colour and 
typography can be exactly what you in-
tend. With the variety of readers’ moni-
tors, there is no guarantee of colour 
accuracy, and readers must already 
have or receive the fonts of your choice 
in their computers.  

Electronic 
newsletters can be 
enriched with such 
multimedia ele-
ments as movie and 
sound clips. Yet Branimir recommends 
simplicity. “You don’t want a document 
that takes hours to download or even 
just to view in a browser.” 

One additional consideration is the 
orientation of pages. “Print newsletters 
tend to have portrait orientation, while 
most monitors have landscape-oriented 
displays,” he adds.

Costs of Design
Designing a newsletter can be time con-

suming and is priced accordingly. “I come 

up with the character of the publication as 

well as the overall design of various pages 

and sections,” Branimir explains. “I define 

styles for every part of the text and set up 

relationships between textual and visual 

elements. I use this not only for the first 

issue, but also to create the template to be 

used in future issues.” 

Doing the layout of future issues 
with this design can cost less, around 
50 to 75 per cent of preparing the 
first issue. “All of the assumptions 
have been addressed and their treat-
ment has been defined for the first 

issue,” he adds. “It 
may take 10 hours 
to design and lay 
out a first issue, 
while it may take 
only two hours to 

lay out the second issue.”
Preparing a newsletter template 

alone is different. “I go through the 
entire process   Click to continue

Visibility makes a newsletter 
appealing, and appeal makes 
it readable, which leads to 
understanding the message.
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Creating 
Seduced 
By An 
Angel

Branimir Zlamalik 

of  

Creative art direction, 

graphic design, illustration, 

fine typography, 

wayfinding solutions, design and 

project management.

gb.com unlimited helps 

businesses and institutions 

compete successfully in local and 

global marketplaces.

905-844-5667 

gbcom1@cogeco.ca 
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Gloria Hildebrandt 
does three things very well:

 writing
 editing
 research
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 Bringing impact to…

as for the first issue, but I assume more 

and define more than needed,” says Brani-

mir. “And because a template makes some-

body else’s job simpler without generating 

more business for my studio, the price is 

the highest of the three.” 

Redesign
Branimir recommends reviewing a design 

after each issue and making adjustments 

as needed. “If you know your readers, the 

newsletter can grow, mature and change,” 

he adds. A general redesign is usually not 

needed for three to five years.

Branimir’s professional expertise 
means that his design can deliver the 
results you need. “I know the ways a 
client can communicate with the most 
impact,” he explains. “I work in the 
client’s best interest and respect bud-
gets and deadlines.”

 New Design, New Format

You can include links to other sites and 

specific pages, if you like, to make it 

easy for readers to find out more. (For 

example, both Branimir and I are active 

members of Halton-Peel Communications 

Association, which has a great Web site at 

http://hpcaonline.com. And Branimir 

has a special profile of his work at http:

//hpcaonline.com/prospotlight.html). 

Finally of course, posting PDFs on your 

own Web site lets others read current and 

back issues whenever they want.

Remember to offer your readers 
the choice of formats. Some people 
still enjoy receiving mail by Canada 
Post, taking the printed publication 
away from their desks to read at 
leisure, and keeping it in a folder or 
binder for future reference. If this de-
scribes you, email us your preference 
and we’ll make sure to mail you your 
own hard copy. We aim to please!

Our latest creative collaboration and demonstration of our skills is a 12-panel, 

small-format fold-out piece in full colour. The “inside” six panels or pages present 

Branimir’s images inspired by my rather risqué poem entitled Seduced By An Angel. The 

“outside” of the piece combines more visual fantasies created by Branimir, with the busi-

ness of explaining our collaboration, and our own contact details.

Our reason for creating pieces like this is to bring attention to our abilities. To
get your own free printed copy mailed to you, reply or email us at gloria@aztec-net.com 

or gbcom1@cogeco.ca. 

Do you need something 
creative or unusual? 
Put our imaginations to work for you.

Toronto/Singapore, 
April 2005 by 
Focus Strategic 
Communications Inc. 
and PageOne

Developed by 
Paul Arthur & 
Branimir Zlamalik, 
PictograficSystems: 
Nonverbal. Universal. 
contains over 570 
pictographs and is 
possibly the largest 
resource of coordinated 
symbols in the world.

Gloria’s Recent Assignments: Marketing data sheet on a technical 
instrument for Solinst Canada; Communications consulting & editing for 
Lynn & John Drewry, Re/Max realty specialists; Feature articles for Tackaberry 
Times, Education Today & Canadian Bookseller; Marketing brochure, feature 
sheets & news releases for Mold-Masters; News release, exhibitors’ list & 
trade show materials for Canadian Plastics Industry Association’s presence 
at the international K Show, 2004.
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